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INTERNATIONAL
STUDENT PROJECT

Identita. Kli¢ovy prvek designérskych metod. Odraz sebevédomi

a uvédoméni reprezentujici narody, regiony, vybrané komunity &i pfimo
samotné jedince. Stejné tak miZe byt niternym a kfehkym vyjadfenim
autora, jeho preferenci a zalib pretavenych do formy a ti¢elu uZitého
realité globalizovaného svéta, v némz se mnohdy miiZe zdat, Ze se diky
bezprecedentnim moZnostem sdileni my3lenek a tviiréich pFistupd jejich
originalita nivelizuje, vytraci a pouze pfizptisobuje aktudlnim trendiim.

Vybé&r navrhii student péti spolupracujicich univerzit pfedstavuje pestrou
$kalu pfedmétl, hmotnych i digitalnich, kaZzdodennich i svateénich, které
utvafeji naSe povédomi o vlastni totoZnosti. Projekty jsou do znaéné miry
generaéni vypovédi mladych designéri, ktefi eli Fadé novych vyzev:

od v3udypfitomného hledani udrzitelnosti, potencialu ¢i rizik novych
technologii, které s sebou p¥inasi napfiklad uméla inteligence, tak

i objevovani vlastniho tviiréiho ja. Proto zde v Siroké paleté originalnich
autorskych pfistup(i nachazime jak ozvuky tradic a historie, tak i vize
moznych budoucich cest designu a vizualni kultury.

Plivodnim projektem Identita ohledavani tématu nekonéi. Je pfirozenym
hnacim motorem dalSich préci, které vznikaly a nadale vznikaji na $kolni
ptd&. Diky tomu bylo mozné pivodni vybér praci rozsifit a obohatit o dalsi,
jejichZ ucinek se rodi z vervy a energie jejich skuteéné identity a kvality
zazitku, ktery nabizeji.

Identity. The key ingredient of all design methods. A reflection

of self-awareness and consciousness that defines nations, regions, specific
communities and even individuals. It can also refer to the innermost, delicate
expression of the creator, their preferences and predilections translated into
the form and purpose of a useful object. Exploring identity is all the more
important today - in the face of the reality of a globalized world in which the
unprecedented possibilities of sharing ideas and creative approaches often
seem to erase their originality, resulting in mere adaptations to current trends.

This selection of ideas from students of five participating universities
represents a diverse range of products, both tangible and digital, everyday
as well as festive, that shape our awareness of our own identity. To a certain
extent, the projects carry a generational statement of young designers

who are facing numerous new challenges, from the ubiquitous search for
sustainability, the benefits and risks of new technologies such as artificial
intelligence, to the search of one’s own creative self. Thatis why in the wide
spectrum of creative approaches we find reflections of traditions and history,
as well as visions of possible future paths of design and visual culture.

The original Identity project did not bring an end to the explorations of the
topic. It became a natural driving force behind new works that are being
produced at participating universities. The selection of works presented
previously was thus expanded by adding projects born from the verve and
energy of theiridentity and the quality of the experience they offer.
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CZECH REPUBLIC

Fakulta multimedialnich komunikaci Univerzity Tomase Bati ve Zliné uZ pres 20 let vychovava designéry,
filmare, fotografy a odborniky na komunikaci a arts management. Studenti ze 14 uméleckych ateliért

a Ustavu marketingovych komunikaci v rdmci vyuky také spolupracuji na multidisciplinarnich projektech
s firmami a organizacemi a ziskavaji tak nedocenitelnou praxi pro své budouci povolani.

The Faculty of Multimedia Communications, Tomas Bata University in Zlin, has for over 20 years been
educating designers, filmmakers, photographers and experts in communication and arts management.

As part of their tuition, students from 14 art studios and from the Department of Marketing Communications
also collaborate on multidisciplinary projects with companies and organizations, providing them with
invaluable practice for their future careers.
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MARKETA
OPRAVILOVA

Sexualni obtéZovani je v nasi spolecnosti stale velmi
bagatelizovano. Prsten z chirurgické oceli pomiiZe ochranit
i zautodit v pfipadé napadeni.

Sexual harassment is a form of violence that is still
disconcertingly trivialized in our society. Defence ring from
surgical steel can both protect and counterattack.

BOXERESS







ANNA _
FISCHEROVA

Kdo jsi? - PFijde na to, z jakého thlu se divas. Pod vrstvami
interpretaci se skryva skute¢na, vnitfni identita.

What you see in a person depends on the angle you are looking

from. Noone seems the same to two different people. The real
substance lies beneath the outer layers.

ANTY




MONIKA _
JURIKOVA

Propojeni identit matky a dcery ztvarfiuje sada stfibrnych
$perki inspirovanych obtisky jejich dlani, konkrétné
tzv. Carami Zivota a srdce.

This set of silver jewellery is inspired by the palm prints
of a mother and daughter, specifically their heart and life lines.

JEWELLERY



MICHAELA
JAMBOROVA

Dvé sféry jedné lampy predstavuji rozum a srdce, ratio
a emoce, které jsou spolu ve vééném dialogu a ¢asto
V rozepri.

Anindividual’s feelings and opinions are often conflicted.
The two spheres of this lamp represent the opposition and
coexistence of the rational and emotional parts of our minds.

IDENTITY
LAMP




NIKOLA
ORSAGOVA

RiZenec je souéasti katolické identity a v podobé ruéné
vyrab&né kruhové broZe se miiZe stat vefejnym vyznanim
viry. Co€ky i medailka jsou pfedevsim funkéni, zde v3ak hraji
i roli estetickou.

The handmade silver rosary brooch is an important part of
Catholic identity. When worn, it can become a subdued but
public profession of faith.

ROSARY
BROOCH






KLARA _
KIESEWETTEROVA,
SIMON VALOVIC

Zadna povrchova Uprava, jen nepotlacena struktura
surového materialu. Soustava hranoll s nepravidelnymi
svi¢kami tvofi vidy jedineény objekt.

No polishing or surface treatment, just iron cast in moulds
based on polystyrene models. Material true to itself.

CAST IRON
CANDLESTICKS




VERONIKA
FEJTOVA

Gastronomie je diileZitou souéasti kulturni identity.
Porcelanové talife zdobené minimalistickymi
geometrickymi potisky pfedstavuiji typicka ceska jidla.

Gastronomy is an integral part of cultural identity. These
porcelain plates are decorated with stylised images of typical
Czech dishes.

CZECHIA
ON A PLATE




OLIVER
DRENGUBIAK

T - idedlni tvar multifunkéniho kli¢e. Nastroj stvoreny z ¢asti
téla longboardu - trucku. Doplnén utahovacimi hlavicemi
prezentuje kli¢ s longboardackou dusi.

Tis the ideal shape for a multifunctional tightening wrench.
Atool created by repurposing the longboard truck, where
wheels were replaced with tightening heads.

LONGBOARD
IDENTITY




RICHARD
STETKA
Podle nalady lze zvolit barvu, jas i dynamiku osvétleni.

A nejen to, diky magnetiim na dlaZdicich je proménliva
i skladba tohoto objektu na pomezi produktu a sochy.

The potential for creative self-expression does not stop at the

choice of colour, brightness and dynamics of this ambient light
panel. Using magnets, you can also rearrange its composition.

REFLET




SIMON _
VALOVIC

Autor se identifikuje jako milovnik kavy, environmentalista
a nadSeny designér. Vie zhmotnil v jediném produktu:
nadobé na pfipravu kavy, oznacované jako V60, vyrobené
z odpadniho skla.

Coffee lover, environmentalist and passionate designer. The
author’s identity was embodied in a single product: a coffee
maker from waste glass.

\V{]e




VACLAV
KONARIK

Set stojaci, stolni a nasténné lampy jako zavrseni
dlouhodobého projektu vénovanému mozZnostem
upcyklovani problematicky recyklovatelného odpadu -
tlakovych nadob vyfazenych hasicich pFistroj. Inspirovan
fisi rostlin (zejména listy hrachu) inovativnim, vynalézavym
a dimyslnym zplsobem proménil notoricky znamou
podobu riiznych typl nadob ve svébytna a stylova
interiérova svitidla.

Aset of floor, table and wall lamps represent the outcome

of a long-term project dedicated to the upcycling of materials
that are inherently difficult to upcycle: the pressure vessels

of discarded fire extinguishers. Inspired by the plant world
(especially pea leaves), the author transformed the familiar
shapes of various types of these containers into distinctive,
stylish interior lighting fixtures in an inventive and ingenious way.

PLANTAE
LIGHTS
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GRAPHIC
DESIGN STUDIO
AND ARTS
MANAGEMENT

TOMAS BATA UNIVERSITY IN ZLIN
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BARBORA

KUNZOVA &° ﬂ i ﬁ

Hledani vlastni identity muZe byt docela stresujici. Hravé LA e -
ilustrace riiznych emoci pomohou situaci odlehéit. Jak se
dnes citite? Jisté si vyberete.

Trying to understand who we are can be stressful. The playful
set of identity illustrations are there to help you. Who are you
today? Just pick one.

IDENTITY
BADGES




VERONIKA
KUCEROVA

Uméli byste vyjadFit svou osobnost nebo naladu pomoci
tvar, barev a svétla? Tato vytvarna aktivita pomaha
vizudlné vyjadfFit svou identitu.

Can you express your identity or mood with the help of colours,
shapes and light? This visual exercise can encourage
self-awareness from a new angle.

IDENTITY
MIRROR




BARBORA
KUNZOVA

Jak probudit zajem malych étenafu o cizi kultury, jejich
tradice a zvyky a podnitit v nich chut objevovat nové kouty
svéta? Treba pomoci zabavnych cviceni a zajimavych
pribéhi a legend, o nichZ by se jinak ve $kolnich lavicich jen
tézko dozvédéli.

How to arouse interest in foreign cultures, traditions and
customs among young readers? How to encourage their desire
to discover new parts of the world? Perhaps with fun activities,
capturing stories and legends that they are not likely to learn
about at school.

COLUMBUS







KAROLINA
HAMPLOVA

Identita je mimo jiné i matematicky pojem. Zamysleni nad tim,
co miiZe tento neménny prvek znamenat v kombinaci s jinymi
pohledy na identitu, vedlo k aplikaci dvou geometrickych
tvari do pestrych a zdanlivé nekoneénych variaci.

Playful application of mathematical identities in dialogue with
other meanings of the word led to colourful and seemingly
endless variations using two geometric shapes.

IDENTITY
MATHEMATICS




ANNA BEZOUSKOVA,
KATERINA TURKOVA,
LUCIA MISEKOVA

Interiér chaty pfedstavuje misto, kde se éasto méni
osazenstvo. St¥idani riiznych identit propGjéuje
proménlivou autenticitu jinak nejedineénému prostoru.

The interior of a chalet is a place where occupants change
frequently. The quick succession of unique identities lends
a changing authenticity to an otherwise non-unique space.

IDENTITY
OF SPACE



PETRA _
GASPERCIKOVA

Pokoj 00 neboli shirka fotografii, graffiti a pfibéhd
sesbiranych na damskych verejnych toaletach. Na svych
riZovych strankach nabizi originalni nahlednuti do
(intimniho) Zenského svéta bez rizovych bryli.

Room 00 presents an assortment of photographs, graffiti and
stories collected in public ladies’ toilets. On its pink pages
the designer offers an unusual insight into an intimate female
world, without rose-tinted glasses.

ROOM OO
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ALZBETA
GREGOROVA

Autorka pFipravila edukaéni pomlicku, jejimZ
prostfednictvim predstavila Zakiim zakladnich $kol pestrou,
vice neZ tFisetletou historii objektu, jehoZ autorem byl
barokni architekt Johann Lucas von Hildebrandt.

Zamek v minulosti slouZil nejen jako rodové sidlo, ale také
jako moderni vychovny Ustav a na novodobé podobé jeho
interiérii se svého ¢asu podepsal napfiklad architekt

Adolf Loos.

The designer created an educational tool for elementary
school pupils that introduces the fascinating three-hundred-
-year history of a building conceived by the Baroque architect
Johann Lukas von Hildebrandt. The chateau served not only
as a family residence but also as a modern educational facility.
It still exudes its original charm which emphasizes its specific

identity.

KUNIN
CASTLE






DIGITAL
DESIGN STUDIO

TOMAS BATA UNIVERSITY IN ZLIN



ADRIAN History
GUBRICA

DileZitou sou&asti nasi virtualni identity je digitalni
rozpoznavani obliceje. Vyzkousejte na vlastni kiiZi, jak se
tyto nastroje proméiovaly a vyvijely od sedmdesatych let
minulého stoleti dodnes.

Animportant part of our virtual identity is digital face
recognition. Enjoy this practical experience with the
development of face recognition tools from 1970s to this day.

FACE
RECOGNITION
HISTORY
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MARKETA
BABKOVA

Aplikace nabizi mladym lidem riizna cviéeni a techniky pro
rozvoj sebepoznani. Navic je ale sméruje k interakci s lidmi
ve skute€ném svété.

Learning about who you are is the principal goal of this app.
It also motivates young people to put away the screen and
interactin the real world.

SELF—
AWARENESS
APP



KLARA BAROVA,
JEKATERINA JEFREMOVA,
VIKTORIA KOLESAROVA,
VERONIKA KORNASOVA,
DIANA RANDJAKOVA,
RADOSLAV SRAGA

Tymovy projekt vénovany (malo znamé) mytologii Slovandi,
od nichZ se odviji identita narodi stfedni a vychodni Evropy.
Webova stranka prezentuje v podobé 3D modelli nejriiznéjsi
postavy, stvofeni &i bytosti ze slovanskych mytd. Navitévnik
webu se také miZe pomoci virtualni reality prenést
doprostred starovéké vesnice a potkat se zde s nékterou
mytickou postavou.

The team project focuses on the (little known) Slavic
mythology that gave rise to the national identity of the peoples
of Central and Eastern Europe. The web site presents various
characters and creatures of Slavic legends in the form of

3D models. Visitors to the site can also use virtual reality to
transport themselves to the middle of an ancient village and
meet one of the mythical figures.

SLAVIC
MYTHOLOGY
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VIKTORIA
KOLESAROVA

Jak mé vidi algoritmy virtualniho svéta? Série portréti
autorky vznikla interpretaci dat, jeZ o ni shromaZdil Google
a Meta, pomoci nékolika pokrocilych digitalnich nastroju
vyuZivajicich Al.

How does the internet see me? The author collected the data
that Google and Meta have amassed about her and used
several advanced digital tools based on Al to interpret them.
That is how the series of portraits was born.

IN THE EYES
OF Al



MICHAL
KYSELICA

Identitu digitalniho produktu definuje jeho uZivatelské
rozhrani a typické chovani. Kratké vtipné video glosuje
pribéh pohlceni jedné identity silné&j$im rivalem. Podle
skuteéné udalosti.

The identity of a digital product is defined by its user interface
and typical behaviour. A short, funny video tells the story of
how one such identity was swallowed by a stronger rival. Based
on atrue story.

USER
INTERFACE
IDENTITY

Adobe FiXd




DIANA j
RANDJAKOVA

Otazka, kdy dostane uméla inteligence svoji tvar a jak
bude vypadat, mizZe vyvolavat mrazeni. Tento spekulativni
projekt zachytava zrod identity Al na zakladé dat, které

o sobé sama generuje.

The question of when and how artificial intelligence will get its
face can feel a bit scary. This speculative project captures the
birth of Al’s identity based on the data it generates about itself.

WHO
ARE YOU?






FASHION,
INDUSTRIAL

AND GLASS
DESIGN STUDIO,
AUDIOVISUAL ARTS

TOMAS BATA UNIVERSITY IN ZLIN



ANTONIN
MEISSNER

Autor se zamyslel nad sou¢asnym stavem problematiky
outdoorového primyslu a navrhl originalni kolekci
nadéasovych, multifunkénich a zaroveri modularnich
produktu, atraktivnich pro sou¢asnou mladou klientelu.
Redukci funkéniho Satniku pouze na nékolik nutnych
kouskti odévu a zavazadel pFinasi vice intimity mezi
obledeni a jejiho nositele a zarover reflektuje aktualni
trendy udrzZitelnosti.

The designer delved into the complexities and issues

of the outdoor industry and created a series of timeless,
multifunctional and modular products that appeal to

today’s young customers. By reducing the functional wardrobe
tojust a few necessary pieces of clothing and luggage,

it creates a stronger, more intimate bond between the clothing
and its wearer while reflecting current trends in sustainability.

ULTIMA
THULE




STEPAN DLABAJA,
JAKUB HRDINA,
VALERIYA
TRUSKAVETSKA

Netradiéni a inovativni pohled umélé inteligence na ikonické
produkty, které pomahaly utvaFet svébytnou identitu oboru
primyslového designu. Zkouma, jakym zplisobem by se
tato dila mohla vyvijet v jiné dobé rukou jiného designéra,
pomoci jiné technologie nebo pod jménem jiné znacky.
Uméla inteligence pomoci ,text to image“ generovani
vytvari zcela nové varianty produktd, pfiéemz ale zachovava
¢ast jejich plivodni vizualni identity.

Artificial intelligence offers an unconventional and innovative
perspective on the iconic products that have helped shape
the unique identity of industrial design. It explores how these
objects might have evolved in a different epoch, in the hands
of a different designer, different brand or with the help of
different technology. By means of “text-to-image” processes,
Al generates new variations of the products while partly
preserving their original visual identity.

MODIFICAI 3.0






MARIA _
SIXTOVA

Vazy jsou vénovany k pocté dvou vyznamnych €eskych
cestovatell Miroslava Zikmunda a Jifiho Hanzelky a jejich
slavné cesty napfi€ Jizni Amerikou v roce 1947. Tato
inspirace se zarovei stala hnacim motorem objevovani
autorcinych vlastnich rodinnych kofen( a identity.

The vases pay homage to two remarkable Czech travellers,
Miroslav Zikmund and Jifi Hanzelka, and their famous journey
across South America in 1947. This inspiration became the
driving force behind the designer’s search for her own family
roots and identity.

<+H



MICHAELA
FURMANKOVA

Co znamena byt Zenou? Scéna: zachody v rockovém
klubu, noc. Vnitfni boj a frustrace z osamélosti jsou nahle
pFerueny vinou empatie s nezndamou osobou, vyvolanou
pocitem soudrZnosti.

What does it mean to be a woman? A bathroom in a rock club
late at night. Feelings of loneliness are followed by a sudden
rush of empathy with a stranger based on the only common
trait - sisterhood.

MOTHER
OF PEARL

ADELA HONOVA

Jak se nase identita proménuje pod vlivem anonymity
davu? Jednotlivec ztraci tvaF i pamét a ziskava pocit moci.
Na povrch vyplouvaji jeho temné&jsi stranky.

How does our identity change when we become part of

a crowd? The mob might make us feel invincible, anonymity
brings about reduced responsibility and it also corrupts
memory.

WE, THE SUN




SIMON LOVECKY

Na3e identita se utvafi mimo jiné v konfrontacich s lidmi,
ktefi maji odliSnou osobnost. Tato setkani nas obohacuji
a nékdy i méni.

The formative years of early adulthood are marked by
confronting oneself with other personalities. We come out
of these experiences wiser or even slightly different.

SHE, WHO
TAKES AWAY
THE SINS OF
THE WORLD
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NIKOLA
KAMENSKA

Elegantni Zidle, ktera viak skyta velmi nepohodlné sezeni,
evokuje komplikovanou povahu médy. Odkazuje na vztah
mezi utrpenim a krasou vysledného obrazu.

This elegant chair is very uncomfortable to sit on. Evoking the
complicated nature of fashion, it refers to the link between
suffering and beauty.

HAUTE
COUTURE



MARTINA
TRETIAKOVA

Modularni Zidle inspirovana hudbou, konkrétné melodickou
linkou. Lze ji pfeskladat podle momentalni nalady.

The melodic line in music inspired the shapes of this modular

chair which can be assembled in different ways to suit
one’s momentary mood.

TONE LINE

i



HANA
SEGEDOVA

Utulna pro horolezce v mnoha ohledech odrazi jejich
hodnoty a naplriuje specifické potFeby. Uspornost, pfirodni
materialy, ale i vyrazna barevnost tu hraji dileZitou roli.

This mountain hut for climbers reflects the community’s values
like humility, respect for nature and love of adventure. Bright
colours and natural materials fulfill important functions.

CLIMBER'S
REFUGE



IVETA __ j
HOLUBCIKOVA

Variabilni détska stolicka se svou vlastni osobnosti,

diky které se do ni miiZe zrcadlit osobnost ditéte. Roste
spolu s uZivatelem a podporuje rozvoj haptiky, motoriky
a kreativity.

This modular tabouret has its own personality and therefore

can reflect the identity of its user — a preschool child. It serves
different ages and helps develop motor skills and creativity.

GROW
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LIN TING AN

Moment sdileni, ktery vznika diky tvarovému reseni této
¢ajové soupravy, ma potencial podpofit spolustolovniky
ve vzajemné interakci.

With design that emphasizes the element of sharing, the tea set
has a potential to create a bonding element between people
and encourage social interaction.

SHARING
ELEPHANT



LI HSUAN YAN

Na vefejnosti obvykle skryvame blaznivou stranku své
osobnosti. Comb-Edy (cti komedy) je tedy urcen pro
soukromou zabavu. Je v3ak i prakticky. Mate dost odvahy
vzit si ho ven?

In public, we tend to hide our silly side. Will you dare wear the
playful but practical Comb-Edy out and about?

COMB—EDY




)

LIN RUEI LING

Jsou mista, kde o svou identitu pFichazime, napfiklad
nemochice. Tuto negativni zkuSenost mohou u détskych
pacienti zmirnit plastové infuzni vaky ve tvaru zvifatek.

There are places where you lose your identity, like hospitals.
A negative experience, especially for child patients. Customized
animal-shaped IV bags are a smart way to tackle this.

ENERGETIV



CHEN YEN-YING

Jidelni hiilky a pfibory pro déti se vyznaduji tvary, které
podporuji uéeni. Navic si je dité miZe personalizovat
skladbou odnimatelnych barevnych kostiéek.

These modular dining utensils have been designed to support
the learning process. They can also be customised by
combining different colour beads.

CHUNK!




MOK CHING HAM

Sest ciferniki reprezentuje Sest réiznych kultur z celého
svéta. Ciselnik je tvofen vzdy dvanacti prvky vyznamnymi
pro danou kulturu. Identifikujete se s nékterou z nich?

Six clocks represent six different cultures from all over
the world. The numbers are replaced by twelve elements
significant for each of them. Is there one you identify with?

CULTURE
CLOCK



LI HSUAN YAN

Ofukovaci balének na fotoaparat a dekorace pro tradiéni
insky Svatek lampioni v jednom. S nazvem, ktery

v taiwanstiné znamena ,,hledani bohatstvi“, jde o dokonaly
doplnék pro fotografa tradi¢nich slavnosti.

The camera dust blower doubles as a decoration for

the traditional Lantern Festival. With a taiwanese name
meaning “seeking wealth”, it is the perfect accessory when
photographing traditional Chinese events.

TING TSAI
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VINCE
MIKLOS

Spojeni myslenky recyklace se street artem vyustilo
ve vizualitu, kterou lze snadno replikovat za pouZiti
plastovych pytlii na odpadky a barev v plechovce.

Merging the idea of reusability with street art resulted in
a concept that can be recreated in reality using trash bags and
cans of paint.
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VASCONCELOS
PAULO

Rizné kombinace geometrickych tvart v designu vidy
dobre fungovaly. NejenZe umoziuji velkou flexibilitu

v aplikacich vizualni identity, ale ve spojeni s barvou budi
zajem a emoce.

Combining different geometric elements has always been

a functional strategy in design. It brings great flexibility in visual

identity applications and paired with colour can create an
emotional connection.
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JESUS
TIAGO

Naroéna Zivotni obdobi lze pFeckat tak, Ze se podvolime
proudu. Barevné viny pFedstavuiji fluiditu a adaptabilitu.

When times are tough, maybe it is a good idea to go with the
flow. Fluidity means adaptability and can be quite elegant.
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LUKAS
RAJNOHA

Jako tvorové spolecensti se obavame destruktivni sily
negativnich emoci. Ty ale neni dobré potlacovat, proto je
aplikace Happy Scream pomaha vizualizovat a méni fev
k unikatni kvétiny.

In social interactions, expressing negative emotions is often
viewed as destructive. The Happy Scream app turns them into
unique flowers.




DOROTA
LUBOCKA

Umite na ptl minuty zaujmout sebevédomé drZeni téla?
Uvidime. Aplikace Boostup vam pomiZe tento kol splnit
a také si uvédomit, jak vas vnéjsi prezentace mé&ni mentalné.

Canyou hold a self-confident body posture for thirty seconds?
Itis not as easy as it sounds. Boostup app will help you do it
and make you realize how it changes your own self-perception.

BOOSTUP
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